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Abstract

The study's objective was to analyse the use of social media in
evangelisation. The study employed a descriptive research design to seek
information from various congregants. Interview guides, observation
schedules, Focus Group Discussions (FGDs) and questionnaires were
usedto collectdata. The clergyand layleaderswere interviewed, and the
congregants of different age groups filled out questionnaires. Key
informants were selected by the use of a purposive sampling technique
coupled with stratifiedrandomsampling. Qualitative data were analysed
using thematicanalysis, whereas descriptive quantitative data analysis
was performed in SPSS 21. The results indicated that social media had
been used for evangelisation through ICT tools such as mobile phones
and computers.However, the use of social media forevangelisation has
been faced with various challenges, including lack of internet
connectivity, misuse of social media by non-Christians through posting
of pornographic materialsand unavailability of ICT tools. Some proposed
ways of mitigating these challengesinclude educating Christianson the
proper use of social media for evangelisation and maintaining active
Gospel-based church websites.
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1.0 INTRODUCTION

Despite the great potential that social media offers for improving the efficiency and effectiveness of
operationsin Christian society, several challenges have prevented the wider adoption and use of social
media (Moberg,2018). Technology alwayshasboth bad and good effects (Bainbridge, 2012). One of the
major negative effects of Technology is that it has displaced traditional culture to our great harm (Sims,
2012).1t has greatly altered the traditional culture of Christianity, especially in the way that worship and
churchworkisconducted. MacArthur (2011) saysthat pervasive technology has compromised Christians'
sense of whatisappropriate behaviouraccording to God'sWord. He also notesthat “the Church believes
it isin direct competition, not simply opposition, to the world and must, therefore, use the world's own
methods (technologies) to attract the attention of the lost and, in many cases, the membership of the
church”.

Social media has become one of the most popular means of communication in today's world. It is a
platform where people's thoughts, views, and opinions on various topics are shared. In addition, it has
become a powerful tool for marketing and advertising. The Church has also recognised social media's
potential and started using it for evangelisation. There are many ways in which social media can be used
for evangelisation. It can be used to create awareness about the Church and its teachings. It can also be
employed to reach out to people far away from the Church and build relationships with them.

2.0 LITERATURE REVIEW

AccordingtoRing (2013), hate sitesthatattackand defamereligious beliefshave posed a challengeto the
church. This has potentially resulted in low acceptability of social media among Christians. However,
according to the Synod of Bishops (2008), this challenge can be countered through church -related groups,
which are now creatively present on social media platforms and much informed concerning them.
Additionally, the church can use social media creatively to preach the Gospel.

Although social mediaisadooropeningtoaglamorousworld and empowers people to enrich othersin
turn, itis not everything about it that is safe and true (Foley, 2002). This is because it gives people an
immense opportunity todo good and harm (Ring, 2013). However, thisisan implication that social media
can bevery harmful. Forinstance, Social media oftendisruptthe attention of congregants during sermon
delivery (Eston,2016). Thisisdueto its distraction of church members from the essential spiritual work of
sharing the Gospel and building up their faith (Hull, 2020).

To address this, itis crucial to set clear expectations for how social media should be used in ministry and
keep these platforms strictly focused on promoting the church's mission. It may also be helpful to
designate a dedicated team that can provide ongoing support for social media initiatives within the
church. Thiswill preventtainting the use of social media by Christians. This study, therefore, aims at finding
ways of mitigating the above challenges for effective use of social mediain the promotion of the Great
Commission. Moreover, there are threats of improper use of the internet by Christians, whereby some
Christianswatch programsthatare notin linewith the doctrines of the Bible (Kigamba, 2018).In response
to the aforementioned, John Paul II (2000) stated that Christians should learn and practice the skills of
discerning the appropriate content of social media, especially for children.In regard to the fore stated,
children need serious guidelines on social media (Swaby, 2016 & Haddon, 2014).
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According to John Paul 1I (2002), church leaders have a duty to utilise all the available social media
platformsforGod's glory as they serve humanity. However, leaderswho are not part of the technological
change face difficult barriers to digital conversion in comparison to their contemporary counterparts
(Koontz, 2007). According to Francis (2011), some of the church leaders do not possess ICT tools that
enable access to social media platforms. These categories of leaders argue that the use of social media
should be for children or younger audiences.

To support the above statement, Bwire (2019) asserts that a lack of skills may hinder people from
embracing social media. Many church members do not have the technical skills to fully use social media
applications (Dodgson et al., 2006). This limits the ability of churches to take advantage of ICT-based
solutions.In addition, Christianswho lackskillsin usingsocial media platformsand tools may oppose their
use.According to Alade (2020), preachersand those seeking baptism and those who need mentorship and
discipleship lack adequate training.

As much as possible, training regarding social media should be provided to the clergy and lay leaders
(Foley, 2005). This is because church leaders ought to understand social media (Githinji, 2011). Through
this, they will appropriately utilise the media in churches (Belmonte, 2009). This will create a positive
attitude towardsthe use of social media andreveal the besttoolsand platformsto applyin evangelisation.
In addition, developing user-friendly resources that can be used by those with limited ICT skills and
partnering with other organisations that can provide technical assistance. It is also vital to ensure that all
members of the church have access to the necessary technology, which can be a challenge in some rural
areas.In view of the foregoingdiscussions, thisstudy aimed to identify more challenges posed by the use
of social media based on evangelisation. Additionally, it aims at highlighting critical responses to such
challenges.Further, the studyaimedto find outhow thechurchisdealing with challenges associated with
the use of social media in evangelisation.

According to Gerhardtand Mackenzie-Philps (2018) and Churchetal.(2015), one of the main challengesis
related to preaching.In order to convey the message of their faith effectively, many churches are now
using social media like WhatsApp and Facebook rather than relying solely on traditional methods.
However, it can be difficult for church leaders to effectively use these platformsin their preaching and
teaching. This is because they may not have the necessary technical skills to create and edit the
information posted on social media or may not be familiar with how to effectively use social media
platformsin their preaching.Asaresult, many churchesare still struggling to effectively use social media
in their preaching. To bridge the above gap, this study aimed to find out the levels of ICT skills held by
both leaders and congregants.

In addition, churchesface a challengerelated to training for baptism (Murray, 2018). Many churches now
offer online courses or downloads that can help people prepare for baptism. However, there are often
issues with access to technology and the Internet and literacy levels in the communities where churches
are based (Shaw & Black, 2008). Asa result, many people may not have the opportunity to take advantage
of these training resources. Therefore, this study soughtto find outthe academic qualifications of FGCK
Christians to enable them to access materials used for training for baptism from the ICT platforms.
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Moreover, ICT has been used by churches effectively by churches for mentorship (Lanker, 2010). Online
forumsand social media groups have beensetup expressly for mentorship purposes. However, there are
still several challenges that need to be addressed in order to make these platforms more effective. For
example, many people who participate in online forums and social media groups do not have the same
level of commitment as those who attend face-to-face meetings (Hutchings, 2011). As a result, it can be
challenging to build strong relationships and provide effective mentorship online.

Churches also face challenges when it comes to discipleship (Harder, 2018). There are many resources
availableonlinethat can help churches with this task (Williams, 2015). However, disciple-making is a
complex process that requires more than just access to information. It also requires personal interaction
and guidance from a mentor or leader (Nae, 2021). As a result, churches trying to use social media for
discipleshipneedto focuson building relationshipsand creating opportunities for people to meet face -to-
face.

Moreover, Wolcott et al. (2008) asserted that there is often a lack of understanding about how social
media can be used to support the work of churches and their members. This means that churches have
little incentive to invest in ICT infrastructure and training for staff to enhance the proper use of social
media. Additionally, investing in ICT infrastructure and training can be expensive, and many churches do
not have the financial resources to do so (James, 2018). According to Jameson (2018), some church
membersmay also be reluctantto embrace newtechnologies, preferring to stick with traditional methods
that they are comfortable with. This resistance can make it difficult to implement social media-based
solutions.

Despite the above challenges, Marwah (2014) assertsthat the church canovercomethem by developing a
clear plan on how social media can be used to support the work of the church. This plan should be
designed to address the specific needs of the church and its members. It should also note the available
resources, both financialandhuman. Moreover, partnering with otherorganisations that have expertise in
usingthem could also be crucial. These partnerscan provide technical assistance and training, which can
help churches develop the skills and knowledge needed to use social media effectively. Therefore, this
study was important to in order come up with more ways of dealing with obstacles posed by the use of
social media for evangelisation.

3.0 RESULTS AND FINDINGS

Challenges in the Use of ICT

Theresearchersoughttofirstidentify the challenges posed by the use of social media. All the respondents
(100%) reported thatthere are challengesin the use of social media. The most common challenge, as cited
by 75.9 per cent of the respondents, was the lack of skilled technological personnel. Other common
challenges across the four churches were unavailability of ICT tools and lack of internet connectivity, as
cited by 64.8 per centand 53.7 per cent of respondents, respectively, as shown in table 1 and figure 1
below. This agrees with the words of Francis (2011) that some of the church leaders do not possess ICT
tools, which makes them argue that the implementation of ICT should be for young people. Moreover,
Bwire (2019) assertsthatalack of ICT skills may hinderitsuptake.In view of the aforementioned, Christians
who lack skills in using ICT platforms and tools may oppose their use.
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Lack of skilled ICT personnel

Unavailability of ICT tools

Lack of internet connectivity

Expensive tools

Negative attitude towards some platforms

Negative influence from non-Christians

Percent of Cases

Fig 1: Challenges Facing the Use of Social Media in Full Gospel Churches of Kenya

Table 1: Challenges Facing the use of Social Media in Full Gospel Churches of Kenya

$Q13b_MRS Frequencies

Responses Per cent of
N Per cent | Cases
Challengesin the use of ICT | Lack of internet connectivity | 29 19.3% 53.7%
Unavailability of ICT tools | 35 23.3% 64.8%
Lack of skilled ICT personnel | 41 27.3% 75.9%
Negative attitude towards | 16 10.7% 29.6%
some platforms
Expensive tools 22 14.7% 40.7%
Negative influence from |7 4.7% 13.0%
non-Christians
Total 150 100.0% 277.8%

In as much as the use of social media has been very beneficial for FGCK, there are various challenges
facing the use of social media platforms forevangelisation. These challengesinclude the breakdown of ICT
tools like laptops and phones with delayed and expensive repairs or replacements. The churches also
experience frequent power outages during the Sunday services, which renders most of the ICT tools
unusable in the absence of a backup power source.

Some membersdo nothave smartphones; hence, they cannotaccess some of the social media platforms
such as Whatsapp, Facebook and YouTube. On the other hand, some members who have smartphones
lackmoneyto purchase airtime orinternetbundleswhich are necessary forthemto accessthe messages
sent via the social media platforms like Whatsapp or watch YouTube videos.

Another challenge faced is the language barrier. Communication done using social media platforms is
oftenin English. However,the communicationdoesnotreachall members, especially the elderly and those
with lowerlevelsof education. A challenge thatwassimilaracrossall churches, as mentioned by the clergy,
is that there are inadequate skilled human resources to provide ICT support in the church, which hinders
the extent of the use of social media platforms.
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The use of social mediain evangelisation does not come without challenges. Some of the issues that the
elders pointed out where the breakdown of ICT tools when handled by unqualified personnel. These
breakdowns interrupt social media use until repairs are done, and, in some cases, they attract expensive
replacement costs. Anothercommonissue faced acrossall churcheswas power outages, which prevent the
use of ICT tools to access social media platforms.

There are many challenges encountered when operating the ICT tools in FGCK. For instance, some
appliances/tools may get destroyed or break down, causing service interruptions. An example of this is
when microphones and amplifiers are malfunctioning so that the congregants cannot clearly hear the
pastor speak, or they produce loud screeching sounds that affect the congregants' sense of hearing.

Further, the broken down tools usually attract high costs of repair or replacement for the church. If the
fundsformaking new purchasesordoing repairsare notimmediately available, thenthe use of ICT tools is
halted for a while until the funds can be raised. Also, there are frequent power outages at the churches,
whichinterruptsthe use of ICT toolswhere no powerbackup is installed. Some of the challenges that the
Sunday school teachers face while using social media platforms revolve around the lack of power
connection at their churches, which hinders the use of these tools during Sunday school classes. With
regard to follow-up programs, some kids are out of reach due to the lack of mobile phones or money to
purchase airtime. Other times, since the phones belong to the parents, there is delayed feedback, as the
children do notalwaysreceive the teachers'messageson time. Asforthe kidswho have access to phones,
laptopsandtheinternet, the teachersnotedwith concernthatthese same phonessometimesexpose the
childrentoimmoralmaterialslike 18+ rated moviesand songs, which contradict what they leamin Sunday
school.

Ways of Mitigating Challenges Facing the use of Social Media in the Church

As illustrated in figure 2 and table 2 below, it was noted that challenges facing the use of social media
could be mitigatedthrough variousapproaches. The most popular solution that the respondents proposed
was the training of ICT personnel atthe churches(85.1%), seconded by the education of congregantson
the proper use of social media platforms (78.7%). The third possible solution to these challenges, as
proposed by42.6 per cent of respondents, involved maintaining anactive church website populated with
messages from the Gospel. To support the idea of training ICT personnel that was highlighted by the
majority of the respondents, Foley (2005), Githinji(2011) and Belmonte (2009) state that training regarding
ICT should be provided to the clergyand lay leaders because they ought to understand ICT. Through this,
theywill appropriately utilise socialmediain evangelisationand create a positive attitude towardsitsuse.
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85.1%

Training of ICT personnel

Educating the congregants on proper use of the ICT
tools and platforms
Being active in the website to saturate it with the
Gospel

78.7%

Others

Percent of Cases

Fig 2: Ways of Mitigating Challenges facing the use of Social Media in FGCK

Table 2: Ways to Mitigate Social Media Usage Challenges

$Q14_MRS Frequencies
Responses Per cent of
N Per cent | Cases
Ways to mitigate ICT usage | Beingactiveinthewebsiteto | 20 19.4% 42.6%
challenges saturate it with the Gospel
Training of ICT personnel 40 38.8% 85.1%
Educating the congregants | 37 35.9% 78.7%
on the proper use of the ICT
tools and platforms
Others 6 5.8% 12.8%
Total 103 100.0% 219.1%

Some of the measures that can be taken to deal with the challenges brought about by the use of social
media include: finding alternative sources of power or installing backup generators at the churches;
purchasing more ICT tools; engaging more skilled ICT personnel to provide ICT support; engaging
translatorsandinterpreterswho can sendthe messagesin the local languages; hence increase the number
of congregants reached by the messages. In addition, the Bishop and majority of (3 out of 4) pastors
interviewed held the opinion that the churches shouldengage commercial internet providers to install Wi-
Fi, whichwouldenhance network connectivity forall members; henceno need to purchase bundleswhen
in church.The serviceswouldthen flow smoothlyandbe free of networkinterruptions, asis the case when
using purchasedbundles.In addition, the churchshould conductICT training for members so that they are
able to use social media platforms with ease.

The youth could also be encouraged to take ICT-related courses outside the church, whichwould help
sharpen their ICT skills. However, the Bishop and some pastors had concerns about the youth's use of
social media platforms. They recommended that the church focus on creating awareness amongst the
youth regarding misleading information on the internet, which may affect their moral standards.

These challengescanbe mitigated by trainingICT techniciansin the church on the properuse of ICT tools
and handlingthem.It also helps to restrict the people who have direct access to the ICT tools so that
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unqualified peopleare notallowed to handle the tools. Some elders (5/8) held the opinionthat the church
should employ permanentICT techniciansto handle the toolsatthe church to ensure proper handling and
management of the tools.In addition, it was recommended that power outages could be handled by
purchasing and installing backup generators at the churches.

The ICT technicians suggested training church members on the use of ICT tools and social media
platforms, which would make ICT use more efficient, especiallywhen membersare away from the church
during the pandemic. In addition, there was a general need to purchase power backup across all four
churches, which would reduce the interruptions of Sunday services due to power outages. One of the
technicians added that since the ICT tools are quite expensive to purchase and maintain, the church
members could be sensitised on the need to contribute toward a kitty for ICT tools.

The teachers proposed that parents should be willing to let their children use their phones in case they
cannotpurchase separate onesforthem. However, the parents should supervise phoneusage to prevent
the kids from watching adult content that may be misleading and negatively affect their character or
thought process. Further, the purchase of power backup tools like generators for use during Sunday
classes would resolve the issues of a power outage, hence allowing the smooth progression of classes.

4.0 CONCLUSIONS AND RECOMMENDATIONS

Conclusions: Social mediaisboth a practical and ineffective tool forevangelisation. Whileitcan, help to
connect with people who may not be reached by traditional means, it is crucial to crucial to be aware of
the disadvantages of using social media for evangelisation. These disadvantages can be elementary to
reaching people who are already Christians, and it can be straightforward to spread false information.
However, despite these disadvantages, social media can be a very effective tool forevangelisationif used
correctly.

Recommendations: ICT tools and platforms that have been used have been of great importance in
evangelisation and should, therefore, continue to be used as widely as possible. This is because the core
mandate of social media use is to reach out to the whole world and to achieve this; the church should
embrace the use of social media platforms, which have converted the world into a global village. The
church should therefore invest in ICT, which should be upgraded occasionally since it is dynamic. In
addition, all currentand future churches should have training commensurate with the utilisation of social
media in church activities. This is meant to enhance evangelisation.

Moreover, itsuggested thatthe church shouldinvestin a seriesof training forICT personnel and provide
in-service courses to the continuing ICT personnel to sharpen their skills. Further, there should be
introduced standardisation of ICT personnel's remuneration with consideration of the cost of living in
order to make the suggested use of social media effective. Additionally, in order to connect with new
converts using social media platforms, the church should hold forums for educating congregants on the
proper use of ICT tools and platforms. This will allow FGCK to enjoy the benefits of using social media
platforms, including the ability to reach a lot more people simultaneously while storing information for
later reference. Finally, in order to mitigate the challenges hindering the use of social media in
evangelisation, itissuggested thatthe churchshouldensure internet connectivityin allits congregations.
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Thiswill enhance effective evangelisation.In addition, the churchshould investin ICT education foryouth
church development. It will also make it easy for the church to evangelise the world.

5.0 REFERENCES

1. Alade,K.P.(2020). Impactofinformationand Communication Technology on Youth Ministry in
Methodist Church Nigeria, Diocese of Igbobini.

2. Bainbridge, W.S. (2012).Leadership in Science and Technology: A Reference Handbook SAGE
reference series on leadership. SAGE Publications

3. Bwire, J. P. (2019). Improving Learning Outcomes and Quality through ICT in University
Distance Education. African Multidisciplinary Journal of Research, 1(3).

4. Church, K, Ferreira, D., Banovic, N., & Lyons, K. (2015).Understanding the challenges of mobile
phone usage data.In Proceedings of the 17" International Conference on Human-Computer
Interaction with Mobile Devices and Services 504-514.

5. Dodgson, M., Gann, D., & Salter, A. (2006). The role of technology in the shift towards open
innovation: the case of Procter & Gamble. R&D Management, 363), 333-346

6. Eston,S.(2016). Waysinwhich Technologyis changing. https://www.biblewaymag.com/5ways-

in-which-technology-is-changing-how-we-do-things-in-the-church/.

Foley, J. P. (2002). The Church and Internet. By Pontifical Council for Social Communications.

8. Foley, J. P. (2005). The United Nations World Summit on the Information Society. Tunisia.
www.vatican.va/roman_curia/pontifical_councils/pccs/documents/rc_pc_pccs_doc_20051118_un
-ict_en.html Inskeep, W. Kenneth (2015, July 25) A Short History of Church Growth Research.
http://www.ashorthistory.com/a-short-history-of-church-growth/.

9. Francis, P. (2011). The use of social media in Catholicevangelization. International Joumal of
Communication, 5(1), 987-1003.

10.Gerhardt, T., & Mackenzie-Philps, L. (2018). The challenges and opportunities of ICT in WIL: A
case study among priests exploring the correlation and trajectory between effective WIL and
ICT pervasiveness. Higher Education, Skills and Work-Based Learning.

11.Githinji, W. (2011). Application of Information and Communication Technologies for
Development(Ict4d) ina Rural Community in Kenya an Ethnographic Approach Rosabel: Unitec
New Zealand.

12.Haddon, L, & Vincent, J. (eds.) (2014). European Children and their Carers’ Understanding of
Use, Risks and Safety Issues Relating to Convergent Mobile Media. Report D4.1.

13.Harder, J. W. (2018). £-mentoring in discipleship.: A study exploring mentoring relationships
purposed fordiscipleship utilising computer-mediated communication (Doctoral dissertation,
Southeastern Baptist Theological Seminary.

14.Hull, B. (2010). The Disciple-Making Church: Leading a Body of Believers on the Journey of
faith. Baker Books.

15.Hutchings, T. (2011). Contemporary religious community and the online church. Information,
Communication & Society, 14(8), 1118-1135.

16.James, J. (2018). The use of social media in Christian evangelism. International Journal of
Communication, 12(1), 987-1003.

17.Jameson, J. (2018). The use of social media in Muslim evangelism. International Journal of
Communication, 13(1), 987-1003.

N

33

Journal url: https://journals.editononline.com/ (<Edi!;;;'uﬁfgﬁg;ﬁ:{ﬁfﬂwﬁgfi};lni;hing


https://journals.editononline.com/

Journal of Pastoral and Practical Theology

18.John Paul 11. (2002). Preach from the Housetops: The Gospel in the Age of Global
Communication.

19.Kigamba, S. M. (2018). Information and Communication Technology Uptake and Use in
Religious Institutions in Kenya: a Studly of Christ is the Answer Ministries. Nairobi University.

20.Koontz, C.(2007). A brief overview of social media. Communications of the ACM, 50(9), 92-
101.

21.Lanker, J. (2010). The family of faith: The place of natural mentoring in the church's Christian
formation of adolescents. Christian Education Journal, 7(2), 267-280.

22.MacArthur, J. (2011).A4 Tale of Two Sons: Televised Sermon. WNVCY-TV. Mission Studies, 171),
89-108

23.Marwah, K. (2014). The use of social media in Hindu evangelism. International Journal of
Communication, 8(1), 987-1003.

24.Moberg, M. (2018). Mediatisation and the technologisation of discourse: Exploring official
discourse on the Internet and information and communications technology within the
Evangelical Lutheran Church of Finland. New Medja & Society, 202), 515-531.

25.Murray, J. (2018). Cloud network architecture and ICT - Modern Network Architecture.

26.Nae, D. (2021). Intercultural Mentorship as a Leadership Role. Journal of Adventist

27.Ring, C.E.(2013).Hate Speech in SocialMedia: An Exploration of the Problem and Its Proposed
Solutions. Journalism & Mass Communication Graduate Theses & Dissertations. 15.
https://scholar.colorado.edu/jour_gradetds/15.

28.Shaw, M., & Black, D. W. (2008). Internet addiction. CNS drugs, 22(5), 353—-365.

29.Sims, D.C. (2014). Is Matthew 28:16-20 the summary of the Gospel?’ HTS Teologiese
Studies/Theological Studies 70(1), Art. #2756, 7 pages.
https://doi.org/10.4102/hts.v70i1.275677 Original Research http://www.indieskriflig.org.za.

30.Swaby, E. (2016). Four Ways how we can use Social Media to share the Gospel.
https://www.biblewaymag.com/4-ways-how-we-can-use-social-media-to-share-the-gospel/.

31.Williams, R. (2014). Being Christian: Baptism, Bible, Eucharist and Prayer. Wm. B. Eerdmans
Publishing

32.Wolcott, P, Kamal, M., & Qureshi, S. (2008). Meeting the challenges of ICT adoption by
micro-enterprises. Journal of Enterprise Information Management. 21. 616-632.
10.1108/17410390810911212.

34

Journal url: https://journals.editononline.com/ (<Edi!;mig";,m:{ﬁf‘l:m{}.;ﬁlfi};lnir:hing


https://journals.editononline.com/
https://doi.org/10.4102/

